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6 Beverage provision

Aim

This chapter considers beverage provision within foodservice operations.

Objectives

This chapter is intended to support you in:

Promoting safe, sensible drinking

Identifying types of wine and drinks lists

Developing wine, drink and other beverage lists

Developing skills in operating and managing the purchasing, 
storage and control of beverage stocks. 
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6.1 Safe, sensible drinking 
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Alcoholic strength
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